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Academic Background  
Ph.D.  Prince of Songkla University. 

M.B.A.  Shah Abdul Latif University. 

B.S.  Khon Kaen University. 

Work Experience

Teaching

Courses Taught  
 Bachelor Degree 

Rookie Entrepreneur: Business Plan Development and Pitch
Entrepreneurship in Tourism Industry
Tourism Project Management
Research Methodology in Tourism
Master’ s Degree
Seminar in Tourism and Mice Innovation Management
Doctoral Degree
Basic Statistics
Reading and Writing Research Paper 
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