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Academic Background

Ph.D. (International Management

Ph.D. (International Management) The University of Hawaii at Manoa, USA, 2003.

M.B.A. (Finance)
M.B.A. (Finance) Chulalongkorn University, Thailand, 1997.

B.A. (Hotel Management)
B.A. (Hotel Management) Kasetsart University, Thailand, 1993.

Work Experience
Teaching

Courses Taught

Bachelor Degree
Sales and Marketing for Hospitality and Event Business
English for Hospitality and Event Business

Master’ s Degree

Basic Knowledge of Business Administration
Basic Statistics

Strategic Management for Hospitality Industry

Doctoral Degree
Seminar in Hospitality and Event Management

Reading and Writing Research Paper
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Refereed Proceedings

Service

Basic or Discovery Scholarship
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Service to the Profession

Chair: Committee / Task Force

2024: Country Chair, GBATA Annual International Conference (International).

Reviewer - Book / Textbook

2018: Research and Development Journal Loei Rajabhat University, AIMS Public Health Journal (National).

Invited Lecture

2018: The Department of Management, Universitas Muhammadiyah Yogyakarta. (International).
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