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Academic Background

Ph.D. (Marketing)
Ph.D. (Marketing) National Institute of Development Administration, Thailand, 2022.

M.B.A. (Marketing)
M.B.A. (Marketing) National Institute of Development Administration, Thailand, 2010.

B.Sc. (Medical Technology)
B.Sc. (Medical Technology) Mahidol University, Thailand, 2003.

Professional Certifications
SAS Certified Predictive Modeler Using SAS Enterprise Miner 14, 2018

Work Experience
Work Experience
Lecturer, Khon Kaen Business School (KKBS) (August, 2022 - Present), Khon Kaen, Thailand.
Product Specialist, Amgen (Thailand) Limited. (October, 2018 - January, 2020), Bangkok, Thailand.
Senior Medical Representative, Takeda (Thailand), LTD. (August, 2011 - August, 2018), Bangkok, Thailand.
Medical Representative, GlaxoSmithKline (Thailand) Limited. (September, 2009 - July, 2011), Bangkok, Thailand.
Medical Representative, DKSH (Thailand) Limited. (April, 2005 - March, 2008), Bangkok, Thailand.

Teaching

Courses Taught
Bachelor Degree
English for Marketer
Digital Marketing and Branding
Digital Consumer Behaviour
Smart Citizen Digital Economy (Design Thinking)
Global Marketing Seminar in Marketing
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